On the wholeFebruary bookings were up +7.22% otfer prior yearand net revenuewasup
+3.99%Looking back further, we see thaverall bookings are also up relative to 2008 and 2007
(+2.45% and +20.11% respectivelNgt revenuehowever is not as positive, dowt3.59% over

2008, but up +5.98% over 2007. The February 2008 negative comparative variance can be attributed

to a combination of lower ADRLR.47%) and lower length of stayd(39%)While ADR continues to
track lower(down overallby -1.26% it is closer to parity tharwe have seeim a long while.

With the global economic environment clearly drivthg travel industniz A G Q& A Y LR NI Fyd o
someleading indicators predict that economic recoveriyl be relativelysluggish in advanced

economies, but may bmore robust in others. According to the International Monetary Fund (IMF),
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a A RR{ Sweanlill &ldsehyémonitor this potential trend and its effects on regional market travel
recovery

GDS CHANNEL (CORPORATE TRAVEL FOCUS)

February2010was a good month for GDS bookiwgsencompared to February 2009. Bookings

were up +3.59%,et revenue was up +2.96% and ADR was up +0.95%. The only lag was in length of

stay whichdeclinedonly slightly(-1.5%). This suggests that while busindsssselers are in the air and

on the roadagain,they arewatching their budgets ankleeping thdength of theirtripsto a

minimum. This preserdan opportunityfor savvysupply and demath partnersto increase share of

wallet by encouraging those who are traveling to add onto thrgis through special offerdt this
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Global GDS (Mostly Corporate) - YTD Variances

Net ADR

JAN 10 vs 09 CHG 4.90% (1.20%) 0.84% 4.47%
FEB 10 vs 09 CHG 3.59% 0.95% (1.50%) 2.96%
JAN 10 vs 08 CHG 8.56% (9.72%) (2.90%) (4.95%)
FEB 10 vs 08 CHG 5.78% (10.15%) (3.25%) (8.15%)
JAN 10 vs 07 CHG 8.53% (3.75%) (2.09%) 2.05%
FEB 10 vs 07 CHG 12.48% (4.38%) (3.29%) 6.56%

February 2010 @oking volumes also surpassed both 2008 and 208i5 was offsethoughby ADR
trends which caused a negative variance815%over2008.

The following graph shows the movement in ADR, using January 2009 as the base
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NORTH AMERICAN GDS
b2 NI K ! encoddgingd t@ritontinues on the bodkg front, with February 2010 results
surpassing February 2009 by +8.58%0king further back,dokings weredown -3.55%versus 2008,
but up+3.77%over 2007. ADHBata isalso encouraging when compared to 20@8th a positive
variance of+0.88%. Tis reverses Januafy@degative movement and realigns with the latter end of

2009.

GDS ADR % CHG over January 2009

——%CHG | 0.00% (2.51%)(4.03%) (4.14%) (4.94%) (6.18%) (8.70%)|(6.07%) 0.17% |(0.64%) (2.46%) (5.45%) (1.20%)| 0.95%

The result is continued positive revenue contributiop +7.72%ver 2009.To keep this in

perspective, we must point out thatet revenuecontinues to show large shortfallghen compared
to 2008 and 2007dpwn -20.45%and-9.98% respective)yL (i Q &
averagelength of stay islown only slightly over 2009at -1.62% but is down more camatically

versus 2008 and 200-6.22% and5.94%respectively. L G Q &

remains an important factor.

N. America GDS (Mostly Corporate) - YTD Variances

Net ADR

Ftaz2

ALL OTHER GDS

CHG
JAN 10 vs 09 CHG 10.89% (2.40%) (0.92%) 7147%
FEB 10 vs 09 CHG 8.58% 0.88% (1.62%) 7.72%
JAN 10 vs 08 CHG 0.18% (13.86%) (5.20%) (18.37%)
FEB 10 vs 08 CHG (3.55%) (11.89%) (6.22%) (20.45%)
JAN 10 vs 07 CHG (2.15%) (6.46%) (5.62%) (13.92%)
FEB 10 vs 07 CHG 3.77% (7.48%) (5.94%) (9.98%)
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Outside of North America,dokings, ADR and net revenue were up slightly in the month over
February 2009 (+0.94%, +1.41% and +0.92% respectively). Lestali dgressed slightfgdown
-1.35% but all in all this was a solid month for GR\&inessLooking back further, we see that
booking volumes continue tstronglyoutpace 2008 and 200Averageéngth of stay continues to
trend higher than Mrth America (2.21 versus 2.14Iso of note is thaADR over the last 14 months

has trended 15% to 21% higher than thaheeved in the Wrth American market.

-
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All Other GDS (Mostly Corporate) - YTD Variances

Net ADR

JAN 10 vs 09 CHG 1.74% (0.34%) 1.87% 3.25%
FEB 10 vs 09 CHG 0.94% 1.41% (1.35%) 0.92%
JAN 10 vs 08 CHG 14.07% (8.19%) (1.56%) 3.03%
FEB 10 vs 08 CHG 11.98% (10.38%) (1.43%) (1.13%)
JAN 10 vs 07 CHG 15.82% (3.48%) 0.14% 11.82%
FEB 10 vs 07 CHG 23.45% (3.98%) (1.69%) 16.37%

ADS CHANNEL (LEISURE TRAVEL FOCUS)

ADS booking volumes continue their stragrgwth, rising +15.26% over February 2009. ADR is also
slowly creeping back to prior year levals downjust-5.15%versusFebruary 2009However, it

seems clear thafull recoverywill be a long haul.

It is striking to seeurrent ADRvariances to 2008 and 2007, wheste seerates are all running at

less than 80% of levels achieved in those years. The booking volumes are driving net revenue gains in
2010 over 2009, but the ADR levels compared to 2008 and 2007 are actinga@saaet revenue

despite the booking gains, i.e. even with booking volume up +42.73% compared to February 2007,

net revenue is stillown-0.39%.

The following graph shows the movement on ADR, using January 2009 as the base

‘ ADS ADR % CHG over January 2009
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It is clear thatravelers and the tools they use to research and book hotel rooans,continuing to
heavilyshop through the ADS channel, with Pegasus processing 2.9 billion availability requests in
February 2010 alone. This meggents a +32.54% increase yeaer-year. The pressure on hotel
technology to keep up with this evencreasing pressure from the AB&annel continues unabated

In fact, recent discussions with other leaders in this area indicates that the pressure will grow
exponentially as the tools used to supptwoking and booking through the ADS channels evolve to
meeting changingustomer demads. The continued growth of bookings highlights the importance
of keeping up with the evolving demands of this channel.



Global ADS (Mostly Leisure) - YTD Variances

Net ADR

JAN 10 vs 09 CHG 13.93% (8.34%) (2.85%) 1.74%
FEB 10 vs 09 CHG 15.26% (5.15%) (1.99%) 7.41%
JAN 10 vs 08 CHG 9.13% (23.98%) (8.26%) (24.63%)
FEB 10 vs 08 CHG 2.72% (26.03%) (7.58%) (30.36%)
JAN 10 vs 07 CHG 33.83% (21.41%) (9.90%) (7.27%)
FEB 10 vs 07 CHG 42.73% (21.44%) (9.48%) (0.39%)

NORTH AMERICAN ADS

The+14.5% increase in North Ameridamokings for Februay 2010 compared t&ebruary 200%
very consistent withwhat we reported lasmonth. From an ADR perspective, the numbers are
down, but thedtrendé is encouragingWhile ADR was dowin Januanpy -10.56%over 2009
February results indate the gap may be shrinkingebruary ADR was down offlyl7%compared to
February 200. Thisresulted ina positive net revenue gaiyearover-year of +3.75%.
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CurrentADRresults aredown by more than 25% compared to the same peftasdyearl. 1 Qa I f & 2

worth noting that North American ADR is close to tadft of the rest of the worldThis is, of course,

offset somewhat by an almost 60% increase in bookvigsn comparing &bruary 2010 to February
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N. America ADS (Mostly Leisure) - YTD Variances

Net ADR

JAN 10 vs 09 CHG 14.87% (10.56%) (3.97%) (1.00%)
FEB 10 vs 09 CHG 14.57% (7.47%) (2.34%) 3.75%
JAN 10 vs 08 CHG 21.18% (24.71%) (10.93%) (18.86%)
FEB 10 vs 08 CHG 11.40% (26.97%) (9.19%) (26.26%)
JAN 10 vs 07 CHG 52.78% (20.57%) (13.60%) 3.47%
FEB 10 vs 07 CHG 59.01% (19.64%) (12.11%) 10.89%

ALL OTHER ADS

Booking volume®utsideof North Americashowed significant growth in February compared to the
same month in 200p +19.61%. Due to the relative parity of ADR and LOS, net revenue tracked
with the booking volumesyp +19.77%Looking back further, we see that net revenue is down by
40.11% compared to 2008 and 23.27%ew compared to 200750, while we welcome the positive
results over this time last year, we see that there is still a big gap to close from previous levels.

It is worth noting that ADR outside of North America is down much less (when compared to 2008
and 2007) than what weee within North AmericaOn the other hand, whil&orth America
experienced more pain regarding AD&lation, it benefited from a substantial increase in bauks
over the same time periodVhile much ofwvhat we see in these resulis driven by the has of

supply and demand, it is interesting to see the correlation between ADR and booking a@nds
different regions of the world



All Other ADS (Mostly Leisure) - YTD Variances

JAN 10 vs 09 CHG 8.77% (2.07%) 3.54% 10.40%
FEB 10 vs 09 CHG 19.61% (0.21%) (0.01%) 19.77%
JAN 10 vs 08 CHG (30.76%) (9.29%) 2.85% (37.28%)
FEB 10 vs 08 CHG (30.13%) (12.01%) (0.06%) (40.11%)
JAN 10 vs 07 CHG (22.13%) (8.25%) 4.19% (28.36%)
FEB 10 vs 07 CHG (11.76%) (11.60%) 1.52% (23.27%)

FORWARDOOKING INDUSTRY TRENDS
As we shift from looking back to looking ahead, we seefiltatre booking for ADSompared to

the sameperiod last yeareflect growingconfidenceamongleisure taveles.ItQ&d Sy 02 dzNJ I A y 3
report robust(yearoveryear)growth in net revenuegor each of the next four monthg his isn
spite of the fact thatADR continues to trail the prior year

Forward Looking Mar 10 - Jun 10 - Global ADS

‘Net ADR

MAR 10 vs 09 CHG 13.40% (5.49%) (2.74%) 4.37%
APR 10 vs 09 CHG 13.30% (5.31%) (2.91%) 4.22%
MAY 10 vs 09 CHG 9.24% (3.26%) 0.38% 5.60%
JUN 10 vs 09 CHG 18.97% (7.04%) 0.13% 10.82%

The future view foiGDSat this pointisnot as positiveWe do see some signs of encouragement in
March bookings and June revenu&his may reflectautiously growingonfidenceamongst
business travelerdMarch 2010providesan indicator that lead time may be starting to lengthen on
the businesgravel side possibly reflecting greater confidenogerall This warrants watching as
another real indiator of a larger economic turnaround.

Forward Looking Mar 10 - Jun 10 - Global GDS

MAR 10 vs 09 CHG 0.75% 0.56% (2.17%) (0.92%)
APR 10 vs 09 CHG (3.35%) 1.09% (1.42%) (3.70%)
MAY 10 vs 09 CHG (10.63%) 5.48% (3.70%) (9.33%)
JUN 10 vs 09 CHG (2.09%) 2.63% 413% 4.88%

KEY TAKEAWAYS

While February results tell a different story for different parts of the world andliiéerent
channels, there are still a few key takeaways for us to consider.

With future bookings for GDigendingpositive in March 2010 foiht first timein a long timewe
may have an indication @strongershift in confidence and loosening of corporate tralvetiges.
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Industry leaders should be considering the impact to their plans for primmand captuing a
potentially increasing spend in this area.

Both GDS and ADS booking volumes continue to show growtfoyeayear. This presents an
opportunity for industry leaders to adjust their forecasts for return on investragidnned in these
chamels.For somethis may make the difference between holding back and pushing forward with
key initiatives that were in the planning stages before the economy took us for such a wild ride.

The +32.54% growth in availability requegtmroveryear and the +20% loetb-book increase

continues to highlight the pressure on hotel technology with the continued rise of ADS bookings and
importance of the ADS channel. Managing the technology challenge will be instrumental in

maximizing the future revenue benefitd/e see the needot only for continued investment in

infrastructure (capacity) buor newstrategies to addresthis very dynamic channélVe are excited
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As we seeignsof the economy turning in a positive directiowe should all take a fresh look at the
level ofservice and valuave are providingo our customersFor, as the industry prepares for better
times ahead, it will be those who demonstrated the greatest @aund service to their customers
during the lean timesvho will reap the greatest rewards the good times to follow

We look forward to sharing more about industry trends and developments in the next editibimeof
Pegasus View.
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Mike Kistner ) .
President and CEO, Pegasus Solutions Ric Lethyler, 00, Pegasus Solutions
/- President, Utell Hotels & Resorts
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ABOUT PEGASUS

t S3F addza {2fdzZiAz2yd A& GKS ¢2NIRQA tSFRAY3I LINPBOBARSNI 2F (SOKYy:
state-of-the-art central reservation systems and electronic distribution services, advanced agency commission processing

and payment srvices, and hotel marketing representation services. Founded in 1989, Pegasus created and launched the

hotel switch, and today its customers include more than 95,000 properties around the globe as well as a majority of the
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Connect, services that have been chosen by more than 9,000 member hotels in more than 130 countries, making Pegasus

i KS K23GSt Ay R dzarty Marketd, shlés Wi fesetvatidnk spdtRlegasus also powers the niche

consumer Web siteeww.hotelbook.comm = RSRAOF GSR (2 LINBY2GAy3 AYyRSLISYRSyid I yR
world. Headquartered in Dallas, Pegasus has 18 offices in 11 countries, igekgional hubs in London, Singapore and

Scottsdale, Arizona. For more information, please wigitv.pegs.conor www.utell.com




